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THE DETAILS | SEPTEMBER 11, 2026 AT FORTRESS OBETZ

The Community Cup is bonding and networking at its funnest and finest. This one-day corporate challenge brings Columbus companies

together for a day of competition and camraderie you can’t get anywhere else.

=]
YOU PLAY
The Community Cup includes 16 events:
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5K Race Basketball Shooting Cornhole Toss Dodgeball Football Toss Frisbee Golf Golf Putting Hockey Shot
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Obstacle One-Mile Walk Pickleball Relay Race Soccer Kick Tug of War Wiffle Ball Home Volleyball
Course Run Derby

YOU COMPETE

Division |
(751+ employees)

Division Il
(201-750 employees)

$3,000

$2,700

Division Il
(76-200 employees)

Division IV
(75 and under employees*)

*Two companies with under 50 employees can compete as one team

Depending on the size of your local staff, your team will be placed in one of four divisions.

$2,300

$2,000

YOU PARTY

Have some employees who'd rather cheer than compete? Post up at your team tent in the Tailgate Zone or
head to the Home Court area to explore and connect with local companies.
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YOU CLAIM THE CUP

Many teams enter, only one will
lift the Cup in each division. Will
it be yours?




THE NUMBERS: 2025 COMMUNITY CUP

Since 2002, the Greater Columbus Sports Commission has hosted more than 1,250 sporting events, generating an estimated $1.7 billion in direct visitor
spending. The Community Cup is proof that when the public and private sectors connect, we can collectvely raise the image of our city, drive economic and

social development in Columbus and improve the quality of life for all who live and work here.

The best part of this

experience is being able to
be with our colleagues across
the community. Very rarely do
we get to all come together
from a business community
standpoint.”

1,603 Registered

(includes friends and family)

49

companies

- Gerard Basalla,
The Columbus Partnership

Companies that sponsor the Community
Cup take their impact beyond the
playing field. They reach hundreds of
engaged local competitors from some
of Columbus’ top companies. Whether
as a sponsor of an event or a supporting
partner of the Cup, youw’ll reach the
corporate community in a big way.

$6,915.00

total dollars donated

3,356

pounds of food
donated




HOW TO GET INVOLVED

The Community Cup would not be possible without the support of its sponsors. In addition to exclusive engagement with the local
business community, sponsorship opportunities allow your organization to be part of a one-of-a-kind Columbus sports experience.
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HOW TO GET INVOLVED | PRESENTING

SOLD

PRESENTING $35,000

Company name incorporated into logo

Prior to event:
Company name/logo included on:

« Event Website » Registration and participant information/sign-up materials
« Collateral and marketing materials « Press releases and media opportunities
« Advertising

Day of event:
« Company name/logo included on event trophies, participant bibs, PA reads, event signage, video board
« A maximum of 10 presenting company signs placed throughout the event
+ One (1) 20’x20’ tent in the Tailgate Zone, dedicated as “home space” for company’s participants
» Participation and/or announcement in opening ceremonies
« Participation and trophy presentation in closing ceremonies
« One (1) team entry into Community Cup
« One (1) free registration for Home Court Expo Area
« Right of refusal for presenting sponsorship for the 2027 Community Cup



HOW TO GET INVOLVED | TAILGATE ZONE

ONE AVAILABLE

OWN THE PARTY $10,000

Tents, tailgates, time to party. The title sponsor of the Tailgate Zone should know how to have some fun. This is where competitors come to rest up and recharge
for the next event.

Prior to event:
When referencing the Tailgate Zone, company name/logo included on:

« Event website « Advertising
« Collateral and marketing materials « Registration and participant information/sign-up materials

Day of event:
« Company name/logo included on signage, video boards and PA reads
« A maximum of four (4) company signs placed in Tailgate Zone
+ One (1) 10’x20’ tent in the Tailgate Zone, dedicated as “home space” for company’s participants
« One (1) team entry into Community Cup
« One (1) free registration for Home Court Expo Area
« Right of refusal for Tailgate Zone sponsorship for the 2027 Community Cup



HOW TO GET INVOLVED | EVENT

OWN THE EVENT 16 EVENTS

PER EVENT

Event sponsors put their name on the event. It’s a great opportunity to keep your brand front and center as each team goes through the paces.
Prior to event:

When referencing the event, company name/logo included on:

« Event website « Advertising

« Collateral and marketing materials « Registration and participant information/sign-up materials
Day of event: Pickleball Tournament:

« Company name/logo included on signage, video boards and PA reads « Sponsor logo on separate tournament registration

« A maximum of two (2) company signs placed in event area « Sponsor logo on tournament signage

« One (1) 10’x20’ tent in the Tailgate Zone, dedicated as “home space” for
company’s participants

« One (1) team entry into Community Cup

« One (1) free registration for Home Court Expo Area

« Right of refusal for event sponsorship for the 2027 Community Cup

Location (offsite and hosted before Community Cup Day)

Community Cup Events:

« BKRace « Football Toss « Obstacle Course « Soccer Kick
« Basketball Shooting Competition » Frisbee Golf «  One-Mile Walk « Tug of War
« Cornhole Toss « Golf Putting « Pickleball « Volleyball

« Dodgeball « Hockey Shot « Relay Race - Wiffle Ball Home Run Derby



HOW TO GET INVOLVED | HOME COURT

ONE AVAILABLE
OWN THE COURT

As the title sponsor of Home Court, you’ll be front and center in the official trade show/expo area of Community Cup — where energy, engagement and
exposure collide. This is your chance to connect with over 1,000 attendees, showcase your brand and make a lasting impression. Companies can set up
tables filled with eye-catching displays, interactive promos, exclusive giveaways and more. Whether you're launching a product or building buzz, Home

Court is where the action happens. Let your brand take the spotlight — and own the court.

Prior to event:

When referencing the event, company name/logo included on:

+ Event website « Advertising
« Collateral and marketing materials « Registration and participant information/sign-up materials

Day of event:
Company name/logo included on signage, video boards and PA reads
One (1) 10’x20’ tent in the Tailgate Zone, dedicated as “home space” for company’s participants
« One (1) team entry into Community Cup
« One (1) free registration for Home Court Expo Area
« Right of refusal for Home Court sponsorship for the 2027 Community Cup



HOW TO GET INVOLVED | HOME COURT

40 AVAILABLE

SHOWCASE YOUR BRAND AT HOME COURT

$500 PER TABLE

Want to connect with over 1,000 engaged attendees in a high-energy environment? Secure your table at Home Court, the official trade show/expo area of
Community Cup, and put your brand in the spotlight. Set up a customized table display and share promotional items, giveaways and branded swag.
Vendor Benefits:

« Reach 1,000+ attendees

+ Guaranteed traffic flow with Passport program

« One (1) 6 table, 2 chairs in approx. 8 x 6’ space (8’ table available upon request)

+ List of companies competing in Community Cup (via website)

« Lunches provided for your company attendees

Tables are limited and only non-alcoholic beverages are permitted to be served at your table.
Don’t miss your chance to be part of the action. Let your brand take center court!



HOW TO GET INVOLVED | HEALTH & SAFETY

ONE AVAILABLE

HEALTH & SAFETY $5,000

Prior to event:

The Health and Safety sponsor will be the athletic training provider for Community Cup day and Pickleball Tournament. When referencing the health &
safety sponsor, company name/logo included on:

« Event website » Advertising
+ Collateral and marketing materials « Registration and participant information/sign-up materials

Day of event:
- Company name/logo included on signage, video boards and PA reads
+ A maximum of two (2) company signs placed in event area
+ One (1) 10°’x20’ tent in the Tailgate Zone, dedicated as “home space” for company’s participants
+ One (1) team entry into Community Cup
+ One (1) free registration for Home Court Expo Area
+ Right of refusal for Health & Safety sponsorship for the 2027 Community Cup
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THE COoLUMBUS FOUNDATION

ABOUT THE PRESENTING SPONSOR
Since 1943, The Columbus Foundation has been in the business of helping others through the most effective philanthropy possible.

As one of the top 10 community foundations in the United States, The Columbus Foundation serves thousands of individuals, families and
businesses that have created unique funds and planned gifts to make a difference in the lives of many.

Learn more at columbusfoundation.org.
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ABOUT THE GREATER COLUMBUS SPORTS COMMISSION

The Greater Columbus Sports Commission’s mission is to rally Columbus to compete and win sporting events, providing a singular athlete and fan
experience and positively impacting image, economy and lifestyle. Since 2002, the Greater Columbus Sports Commission has hosted more than
1,250 sporting events, generating an estimated $1.7 billion in direct visitor spending. For more information, visit ColumbusSports.org.

155 W. Nationwide Blvd. Ste. 125 | Columbus, OH 43215 | columbussports.org @ ®



https://columbusfoundation.org/
http://www.columbussports.org
https://www.facebook.com/CbusSports
https://www.instagram.com/columbus_sports/
https://twitter.com/ColumbusSports
https://www.columbussports.org/
http://
https://www.linkedin.com/company/greater-columbus-sports-commission/
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GOMMUNITY GUP:

FRIDAY, SEPTEMBER 12




